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Adept at communication, I have produced 
content, both visual and editorial, across 
platforms. 

My pro!ciency in design for print, 
presentations and online means that I am 
able to communicate "uidly with external 
contractors whilst I can be relied upon to 
do the work myself.

My familiarity with business, research, and 
handling large datasets, coupled with my 
understanding of visual communication,
means that I can readily create simple 
and powerful presentations to convey i
Information.

I am also a seasoned writer & 
Translator
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This Presentation (the “Presentation”), has been prepared and freely shared by Alexandra Lloyd (the “Author”) in relation to 

a potential o#er of employment.

The purpose of this Presentation is to assist the recipient in deciding whether it wishes to proceed with further 

investigation of the the Author’s candidacy for the a#ormentioned o#er. It is not intended to form the basis of any 

decision to invest in the Companies referred to herein. This Presentation does not constitute an o#er or invitation for 

the sale or purchase of securities or any of the business assets described herein. In particular, no representation 

or warranty is given as to the achievement or reasonableness of any future projections, management estimates or 

plans, prospects or returns. 

The extracts herein have been screened so sensitive information is not displayed; however they remain con!dential 

and are not to be shared without express written consent. 

This Presentation must not be copied, reproduced, distributed or passed to others (other than the recipient’s 

advisers) at any time without the express proper written consent of the Author. 

This Presentation has been delivered to interested parties for information only and upon the express understanding 

that such parties will use it only for the purpose set out above. 

NOTICE OF 
CONFIDENTIAL
NATURE OF 
PRESENTATION

ALEXANDRA LLOYD
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OROMO
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Description

Oromo is a new Berlin based brand for speciality premium 
co#ee with a wider audience than current artisan cafes cater 
to. They want to position ourselves as lifestyle E-Ecological 
premium brand that will be rooted on fair trade and eco-
friendly production of co#ee, while at the same time 
delivering a premium experience with visually appealing 
physical and digital products for all co#ee drinkers. Their 
co#ee will be sold through an online platform in the !rst step 
and will be delivered and sold through their own cafés in the 
next step. The Name Oromo comes from the Ethiopian tribe 
that discovered co#ee.

The Icon and Font should complement plain packaging and 
suit any background of an image within a social media post of 
the typical millennial showing o# his lifestyle.

STATIONERY
PACKAGING
LOGO DESIGN
CORPORATE IDENTITY

   
Adobe Photoshop and Illustrator

Freelance

O R O M O

Tools   

0 1
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O R O M O0 1

Brief
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The logo was developed from the identity of the brand, with clean sans serif fonts.

The co#ee stain icon is scalable and identi!able, whilst also representing the O in 
Oromo. Di#erent colourways can be used for di#erent blends.

The linear pattern on the icon is developed from the textiles that the Ethipian 
tribe wear and produce. 

The client wanted a logo that could have special editions- Artist collaborations 
can substiture out the linear Oromo pattern.

O R O M O0 1

   
Adobe Photoshop and Illustrator

Freelance

Tools   
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HOOPE
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Adobe Photoshop and Illustrator

Phase
Freelance

LOGO DESIGN
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8 Description

Hoope is a shirt brand based 
in Delhi who use cheeky 
embroidery as their signature. 

They wanted a simple, modern and clean logo that referenced the 
embroidery hoop and also looked retro, quirky and slightly folksy 
without being overtly so.

LOGO CREATION
GLYPH CREATION
ICON DEVELOPMENT

Tools   
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The brief requested that a Glyph logo could be made of the letters, settling on the 
manipulation of an O into an embroidery hoop.

H O O P E0 2
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STUDIO RIEBOU
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A Berlin Based Swimwear brand commisioned a Logo, care labels, Hang-Tags and 
stationary prior to launch

They wanted a clean, Art Deco referenced Typeface and an “almost” monochrome 
palette

S T U D I O  R I E B O U0 3
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ACCESS ALL AGENTS
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The website was designed in a continuous scroll that was simple to navigate and 
translated cohesively across Platforms. Simple animations allowed the transitions 
to be of greater interest.

A C C E S S  A L L  A G E N T S0 4

Corporate Branding
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Working directly with the app developer to build  its 
brand identity

A series of illustrations were also commissioned for 
marketing materials.

The logo brief included creating a house that could 
be used as an identifying mark

We incorported a cool colour palette, with vivid 
colour blocking that could be carried across to the 
app’s branding.

The Logo needed to distinguish the brand from AAA

A Sans Serif typeface that would work cleanly on 
multiple platforms and screen displays was also 
required

CORPORATE LOGO
ICONS
APP MOCKUP
BRANDING 
WEB DEVELOPMENT 
STATIONARY
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Web Design
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Working directly with the app developer to build a website 
that incorporated a fun, clean, playful image. 

A series of illustrations were also commissioned to animate 
the site.

The site needed to load quickly across multiple platforms, 
and be clean and striking

We incorported a cool colour palette, with vivid colour 
blocking that could be carried across to the app’s branding.

WEBSITE DESIGN
DEVELOPMENT
MAGAZINE DESIGN

Adobe Illustrator

Adobe Dreamweaver

Adobe InDesign

Tools   

A C C E S S  A L L  A G E N T S0 4
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Logo Design

Description

The logo brief included creating a house that could be used 
as an identifying mark

As a second option, it was proposed that a simpler, more 
versatile branding might be e#ective, and proposed several 
logos based on the simpli!cation of the three letter As of the 
name.

Icon Design
Typeface
Logo design
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A P P L I C A T I O N

K E Y  H A N D O V E R

A C C E S S  A L L  A G E N T S  -  I L L U0 4

C O M M I S I O N

S A V I N G S  ( M O N E Y  I N  H A N D )

Illustrations
Various proposals were requested for images to illustrate 
the site, app and materials. These ranged from more 
traditional "aticons to vectors and hand illustrations

ADOBE PHOTOSHOP  
ADOBE ILLUSTRATOR
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NUTCRACKER STUDIO
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Nutcracker
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0 Description
Below !nd some excerpts of presentation 
which are not limited by con!dentiality.

PRINT AND GRAPHIC DESIGN
PRESENTATIONS
TEXTILE DESIGN
LOGO DESIGN
SOCIAL MEDIA CONSULTING

Adobe Illustrator

Freelance
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Presentation of research that corresponded with the brand’s colouring and play-
ful style. Many di#erent Graphics needed to be integrated into the presentation,  
whilst the Brand’s Identity and priciples needed to be conveyed,

N U T C R A C K E R0 5
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Presentation of research that corresponded with the brand’s colouring and play-
ful style. Many di#erent Graphics needed to be integrated into the presentation,  
whilst the Brand’s Identity and priciples needed to be conveyed,

N U T C R A C K E R0 5
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N U T C R A C K E R0 5

Presentation of research that corresponded with the brand’s colouring and play-
ful style. Many di#erent Graphics needed to be integrated into the presentation,  
whilst the Brand’s Identity and priciples needed to be conveyed,
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MORV LONDON
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This image was originally blue

M O R V  L O N D O N6

MORV LONDON

Most Recently, I have been Operations, Production & Business 
development Manager at Morv London. Here, we successfully 
established a sustainable factory in India, went through our !rst 
rounds of investment and restructured our businesses !nancially 
whilst running a design brand, expanding to international 
distribution and protecting our intellectual property from 
infringers. 

We restructured the business !nancially and I was responsible for 
analysing our numbers and producing all presentations for external 
communications. We also acted as consultants to multinational 
brands and their vendors, with a much larger footprint than our 
own, and I was responsible for the analysis and presentations 
there too.  Working in smaller, dynamic companies means I have 
commercial awareness and have been exposed to every aspect of 
business negotiations, while juggling di#erent departments and 
tasks. 

Experience managing and communicating with clients, suppliers, 
teams and professionals in and of di#erent contexts, cultures and 
backgrounds will always be a strength in the context of a working 
environment that necessitates strong communication skills, and I 
believe that the ability to analyse multiple competing scenarios 
in entirely di#erent domains of business should lend itself well to 
work managing the development of multiple processes.

INVITATIONS
RETOUCHING
PRINT AND TEXTILE DESIGN
PACKAGING
LOGO DESIGN

Adobe Photoshop and Illustrator

Phase
Assignment

Tools   

48 49d e s i g n  p o r t f o l i o



Packaging

Description
Novelty packaging based o# the embroidered hood  of our 
pyjama collection

A memorable design for delivery to key in"uencers and 
journalists

Brief to create a playful experience that would prompt 
surprise and a reaction. Highly documentable for unboxings.

PYJAMA PACKAGING
COMPLETELY DIGITALLY RENDERED IMAGERY

Adobe Photoshop and Illustrator

Assignment

Tools   
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CLIENT :
Name Client

N A M E  P R O J E C T0 2

Press & Invites

Description
Responsible for all graphic design, external communications 
and investment decks.

Responsible for all retouching and artistic direction

The Brand was featured in The Guardian, The Times of India, 
Harpers Bazaar, The Telegraph, Vogue, Tatler, The evening 
Standard Among others.

LOOKBOOKS
INVITATIONS 
RETOUCHING

 
Adobe Photoshop, InDesign 
and Illustrator

Tools   

Invites & Lookbook Page
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Brand statement
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Factory Information
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Mission statement
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Print design for textiles

M O R V  L O N D O N0 5
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Print design for textiles

Retouching

M O R V  L O N D O N0 5
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PETER COCKCROFT
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Illustrator
Powerpoint

Freelance

Tools   

P E T E R  C O C K C R O F T0 6

GRAPHIC DESIGN
PROOF READING
WEBSITE DESIGN

Peter Cockcroft, an Oil and gas Executive and consultant in risk analysis, required 
remote assistance with proofreading, editing and creating presentations and 
materials for corporate boards such as Shell and Asian Governmental Energy 
boards.

I also assisted with speechwriting and preparing lectures.
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FAIRLY SQUARE
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TAMRA
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CLIENT :
TAMRA

A simple design that can be embroidered easily 
but also works as a print typeface

The irregularities lend a artisinal and rustic vibe 
that was important to the client

L O G O8

CLIENT :
TAMRA

The Glyph needed to be able to scale down to very small 
sizes, whilst remaining distinctive. It was inspired by 
ancient writing, while the proportion of the typography 
itself was inspired by Art Nouveau.

L O G O  ( I C O N )8

TYPOGRAPHY

Description

Tamra is a sustainable Interiors brand based 
in Delhi who wanted a simple, modern logo 
inspired by Glyphs where one of the letters 
was able to be used as a Glyph-inspired 
logo.

They commissioned a custom typeface. 

The brief was a distinctive typeface that 
could be easily embroidered, Inspired by 
1930s and art deco, with a clean, Urban look 
and a slightly retro vibe.

TYPO
LETTERING
TYPEFACE

 
Illustrator

Freelance

Tools   
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AMERICAN RETRO
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Tools   
Adobe Photoshop and Lightroom

ASSIGNMENT

BRANDING
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8 Description

SHAPE LIGHTING
PORTRAIT
STILL LIFE

GRAPHIC DESIGN

ILLUSTRATION

COPY (FRENCH) AND TRANSLATION

A M E R I C A N  R E T R O0 9
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DEVIYANI COCKCROFT
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WEB DESIGN

ILLUSTRATION

COPY

D E V I Y A N I  C O C K C R O F T1 0
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MAGNUM PHOTOS
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